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Chapter 1    Project BackgroundChapter 1    Project Background

Figure 1.1.1 Figure 1.1.1 The increasing status of mobile phone The increasing status of mobile phone penetration penetration rarate te in China in China 
sincesince 19951995..

1. 1 Socialization trend of mobile phones 

in China
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�� The users of mobile phonesThe users of mobile phones had reached tohad reached to 257millions 257millions in in 
China since China since the end of Octoberthe end of October 2003 2003 ,which ,which was the first time was the first time 
ChinChinese ese mobile phone users mobile phone users exceeded exceeded fixedfixed--line line in the history .in the history .

• Figure 1.1.2 Increase status comparison between mobile phones anFigure 1.1.2 Increase status comparison between mobile phones and fixedd fixed--line line 
phonesphones
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1.2 1.2 High High FFrequency of requency of NNew ew TTechnology echnology 

and and PProductsroducts

With the expand of mobile phone market, it With the expand of mobile phone market, it 

is more capable of absorbing and digesting is more capable of absorbing and digesting 

new products and new technology. new products and new technology. 

It includes:It includes:

�� Higher updating speedHigher updating speed

�� Shorter lag time between foreign and Chinese Shorter lag time between foreign and Chinese 

market.market.

�� More and more factories of the multinational More and more factories of the multinational 

mobile corporationsmobile corporations
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Two factors result in the cooperation Two factors result in the cooperation 

between  our research team and NTT between  our research team and NTT 

DoCoMoDoCoMo, Inc., Inc.

�� The flourish of  mobile industry plays an The flourish of  mobile industry plays an 

important role in the development  of China.important role in the development  of China.

�� Some restrictive effects on the development Some restrictive effects on the development 

of correlative products and technology can of correlative products and technology can 

not be neglected due to the critical Chinese not be neglected due to the critical Chinese 

mobile industry market. mobile industry market. 
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Purpose of the projectPurpose of the project
� To understand the situation of mobile phone’s 

popularity in China and its influence by 
questionnaire

� To find out some characteristics of mobile 
society unique to China compared with Japan

� To identify the essence of the “mobile society”
from the global perspective

� To reveal the “cultural image” of each relevant 
country  in the aspect of mobile society 
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Chapter 2 Project Working ProcessChapter 2 Project Working Process

1) 1) Research preparation (AprilResearch preparation (April——July,2006)July,2006)
�� Questionnaire design and modificationQuestionnaire design and modification
�� Agreement subscriptionAgreement subscription
22)) Research Implementation (JulyResearch Implementation (July——September,2006)September,2006)
�� Questionnaire distribution and Questionnaire distribution and feedbackfeedback
33)) Results analysis (SeptemberResults analysis (September——November,2006)November,2006)
�� Data recordingData recording
�� Data analyzingData analyzing
44) ) Report composing, modifying and presenting Report composing, modifying and presenting 

(December,2006(December,2006----March,2007) March,2007) 
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Chapter 3 Distribution and Analysis Chapter 3 Distribution and Analysis 

Method of QuestionnaireMethod of Questionnaire in Chinain China

3.1 3.1 Questionnaire distributionQuestionnaire distribution

�� Number:Number: distribute 1500 copiesdistribute 1500 copies,, feedfeedback 1338 back 1338 
copiescopies

�� TargetTarget:: mobile phone usersmobile phone users
�� Way:Way: survey among households and mailing survey among households and mailing 

selfself--administered questionnaireadministered questionnaire
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3.2 Sample allocation3.2 Sample allocation

� South Mid-China：：：：Hunan, 
Hubei, Guangdong, 
Guangxi, Hainan

� Southwest region：：：：Sichuan, 
Yunnan, Guizhou, 
Chongqing, Tibet

� Northwest region：：：：Shanxi, 
Gansu, Ningxia, Xinjiang, 
Qinghai, Inner Mongolia

The whole country is divided into six regions ：：：：
�� Northeast region Northeast region ：：：：：：：：Hei Longjiang ,Jilin, Liaoning；；；；
� North China region：：：：Hebei, Shanxi, the Municipalities of   

Beijing and Tianjin, Henan, Shandong；；；；
� East China region：：：：Jiangsu, Anhui, Shanghai, Zhejiang, 

Fujian, Jiangxi
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Northeast region ：80 copies

North China region：240 copies

East China region：220 copies

South Mid-China：210 copies 

Southwest region：160 copies 

Northwest region：90 copies

East China
22%

North China
24%

South-
central

21%

North-
western

9%South-
western

16%

North-easten
8%
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3.3 Questionnaire distribution in 3.3 Questionnaire distribution in 

pasturing areapasturing area

�� Pasturing area is one of the features of the comparisons Pasturing area is one of the features of the comparisons 
between China and Japanbetween China and Japan

�� Mobile communication has special meaning for farmers Mobile communication has special meaning for farmers 
in pasturing area.in pasturing area.

�� More than 300 copies of questionnaire were distributed to More than 300 copies of questionnaire were distributed to 
Inner Mongolia Inner Mongolia 

�� Over half of the questionnaire feedback were from large Over half of the questionnaire feedback were from large 
cities like  Huhehot. cities like  Huhehot. 

�� The questionnaires were mainly mailed to pasturing area The questionnaires were mainly mailed to pasturing area 
and the feedback rate was low.and the feedback rate was low.
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3.4 Questionnaire analysis3.4 Questionnaire analysis

�� Using Using ““dcwjdcwj--sjsj--SetupSetup”” (input and (input and 
statistics )softwarestatistics )software

�� Data recording lasted two months, and Data recording lasted two months, and 
almost 30  participants were involved almost 30  participants were involved 
altogether.altogether.
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Chapter 4    Research Results and Chapter 4    Research Results and 

Analysis ReportsAnalysis Reports

�� Basic situation  reportsBasic situation  reports

�� Contrastive analysis of some data Contrastive analysis of some data characteristiccharacteristics s 
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4.14.1 Basic situation  reportsBasic situation  reports



16

Situation 1: Age distribution of Situation 1: Age distribution of 

interviewees (mobile phone users)interviewees (mobile phone users)

Figure 4.1.1Users at the age of 20~24: 26.8%; 25－29:14.7%;   
30－34: 13.3 % ;  40－44: 10.1%.
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Situation Situation 2: Educational level of 2: Educational level of 

interviewees (mobile phone users)interviewees (mobile phone users)

�� Figure 4.1.2 Postgraduates :8.7%;College graduates: 60%Figure 4.1.2 Postgraduates :8.7%;College graduates: 60%；；Senior Senior 
middle school graduates: 20.3%middle school graduates: 20.3%；；Junior middle school graduates: Junior middle school graduates: 
9.7%9.7%；；Primary school graduates and illiterates': 1.3%.Primary school graduates and illiterates': 1.3%.
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Situation 3:  Gender ratio of Situation 3:  Gender ratio of 

informantsinformants

�� Figure 4.1.3 Male: 52.5%Figure 4.1.3 Male: 52.5%；；Female:44.8%Female:44.8%；；Unstated: Unstated: 
about 3%about 3%

male
52%45%

no answer
3%

Female
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Situation 4: Occupation distribution of Situation 4: Occupation distribution of 

intervieweesinterviewees

Figure 4.1.4 Working class and students are among the highest raFigure 4.1.4 Working class and students are among the highest ratios, which are tios, which are 
43.2% and 27.8% respectively. Others are casual laborers (which 43.2% and 27.8% respectively. Others are casual laborers (which account for 6.1%), account for 6.1%), 
freelancers (4.9%), selffreelancers (4.9%), self--employed laborers (4.6%), corporative representatives (2.9%), employed laborers (4.6%), corporative representatives (2.9%), 
retirees (2.2%),farmers and fishers (1.9%), housewives (1.2%).retirees (2.2%),farmers and fishers (1.9%), housewives (1.2%).
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Situation 5: Marital status of Situation 5: Marital status of 
intervieweesinterviewees

�� Figure 4.1.5 The married account for 52%; Singles account for Figure 4.1.5 The married account for 52%; Singles account for 
47%47%；；Others (the bereft, the divorced, separation) account for 1%.Others (the bereft, the divorced, separation) account for 1%.

married
52%

unmarried
47%

other
1%
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SituationSituation 6: Mobile products used by 6: Mobile products used by 

intervieweesinterviewees

Figure 4.1.6 Figure 4.1.6 Mobile phone users account for 85Mobile phone users account for 85％％, aged from 30, aged from 30--
4040；；PHS users account for 21.1PHS users account for 21.1％％, aged from 50~60., aged from 50~60.
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SituationSituation 77: Prices of mobile phones of : Prices of mobile phones of 
intervieweesinterviewees

Figure 4.1.7 nearly 80% users owned mobile phones is below the pFigure 4.1.7 nearly 80% users owned mobile phones is below the price of 2000 rice of 2000 
Yuan , 26.8% (which is the most users among interviewees) users Yuan , 26.8% (which is the most users among interviewees) users owned ones at the owned ones at the 
price of 1000price of 1000--1500 Yuan. ,20% users owned mobile phones  is at the price of 201500 Yuan. ,20% users owned mobile phones  is at the price of 200000--
3000 Yuan. Only 5% users is above the price of 3000 Yuan.3000 Yuan. Only 5% users is above the price of 3000 Yuan.
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SituationSituation 8: Interviewees8: Interviewees’’ purchase time purchase time 

of mobile phonesof mobile phones

�� Figure 4.1.8 Most users have purchased their mobile phones withiFigure 4.1.8 Most users have purchased their mobile phones within the recent three n the recent three 
years .22.3% of Interviewees purchased in 2003;19.5% purchased iyears .22.3% of Interviewees purchased in 2003;19.5% purchased in 2004;23.2% n 2004;23.2% 
purchased in 2005;19.1% purchased before September, 2006.purchased in 2005;19.1% purchased before September, 2006.
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SummarySummary

The Data above proves :The Data above proves :
�� Mobile phones have become  highly popular in Mobile phones have become  highly popular in 

china. china. 
�� The capability of absorbing  and digesting new The capability of absorbing  and digesting new 

products and technology  in Chinese society is products and technology  in Chinese society is 
strengthened rapidly . strengthened rapidly . 
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4.2 Contrastive analysis of 4.2 Contrastive analysis of 
some data some data characteristiccharacteristicss

JapanChina &
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4.2.1 Communication Objects4.2.1 Communication Objects
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Chinese users who give phone numbers to others according to neceChinese users who give phone numbers to others according to necessity account ssity account 
for 81.1%, while Japanese users 63.7%;for 81.1%, while Japanese users 63.7%;

Chinese users who only give phone numbers to  limited people acChinese users who only give phone numbers to  limited people account for count for 
11.3%, while Japanese users 29.1%. (Figure 4.2.1)11.3%, while Japanese users 29.1%. (Figure 4.2.1)

Question 1: Whom will you tell your Question 1: Whom will you tell your 

phone number ?phone number ?

你会将手机号码告诉谁？
总体 entire(China)entire(Japan)男性 男性(中国

sometimes tell and sometimes not tell as occasion demands811 81.1% 63.7% 413 78.7%
tell only to limited number of individuals113 11.3% 29.1% 60 11.4%
tell anyone 65 6.5% 7.1% 48 9.1%
tell no one 7 0.7% 0.2% 1 0.2%
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Difference on communication rangeDifference on communication range

The open range of phone  
num

ber

Japan
China

Unwilling to make public; 
family members;
a few related persons

Open to public; 

family members; 

address list of company 
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ChineseChinese often communicate with communicate with colleagues/classmates through mobile phone, which through mobile phone, which 
is about is about 70％ . The next  ‘‘ffamily members living together’ is  51％, ‘friends whom  
often meet’ is 49.5%, ‘family members living apart’ is 48.8%.
Japanese often communicate with communicate with family members living together through mobile through mobile 
phone, which is about phone, which is about 60%. The  next ‘friends whom  often meet’ is 37.4% , ‘family 
members living apart’ is 27.1%. (Figure 4.2.2)

Question 2: Who do people communicate Question 2: Who do people communicate 

with  by mobile phone?with  by mobile phone?
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Ratios of people with different occupations who  Ratios of people with different occupations who  
communicate with colleagues and classmatescommunicate with colleagues and classmates

（（（（（（（（ChinaChina））））））））

The highest ratio is among the salaried employees, which is 81.5%. 
(Figure 4.2.3)
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Difference of communicating objectsDifference of communicating objects

Frequently com
m

unicating 
objects of m

obile phone

Japan
China

Family members, 
Friends ☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Colleagues, Clients

Family members, 
Friends

Colleagues, Clients

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆
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�� Chinese use mobile phone in greeting(57.6%),talking things conceChinese use mobile phone in greeting(57.6%),talking things concerning jobs or rning jobs or 
studies( 55.6%) and making sure meeting place and time(52%). studies( 55.6%) and making sure meeting place and time(52%). 

�� These statistics show the open feature of mobile phone number iThese statistics show the open feature of mobile phone number in China. n China. 
(Figure 4.2.4)(Figure 4.2.4)

Question 3: What do people say by  Question 3: What do people say by  

mobile phone?mobile phone? (in China)(in China)
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Difference on communication Difference on communication 

contentscontents

com
m

unication contents 

Japan
China

Personal matters ☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Working matters

Personal matters

Working matters

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆
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Question 4: Where do people often use mobile Question 4: Where do people often use mobile 

phone?phone?
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Difference on call placeDifference on call place

Japan China

While on a 
bus

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

During class or 
conference

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

At table

☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆
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Difference of call placeDifference of call place

call place

Japan
China

Try to avoid phone 
in public places

Often phone in public 
places
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SummarySummary

Ready to openReady to openChinaChina

Unwilling to openUnwilling to openJapanJapan

anyoneanyoneChinaChina

Family, friendsFamily, friendsJapanJapan

Personal matters, Personal matters, 
working mattersworking matters

ChinaChina

Personal mattersPersonal mattersJapanJapan

Often phone in Often phone in 
public placespublic places

ChinaChina

Avoid phoning in Avoid phoning in 
public placespublic places

JapanJapan

M
obile phone C

all &
 Text

number

object

content

place

Personal 
communicat
ion tool

Personal 
and official 
communica
tion tool
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Additional remark:Additional remark:

29.1%

45.2%

73.3%

32.5% 33.4%
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Different bases and backgrounds of  mobile 
communication development between China and 
Japan
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4.2.2 4.2.2 Function Choices of Mobile Function Choices of Mobile 

PhonesPhones
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Question 1: Which functions are often used?Question 1: Which functions are often used?

�� Both Chinese and Japanese mostly use mobile phone to make calls Both Chinese and Japanese mostly use mobile phone to make calls and and textstexts
�� In China , the second  used functions are In China , the second  used functions are ““alarm clockalarm clock”” ( 61.1%) and ( 61.1%) and ““adaddress dress listlist””

(58.2%) . In Japan , the second used functions are (58.2%) . In Japan , the second used functions are ““cameracamera”” （（73.7%73.7%））and and ““watchwatch””
（（73.3%73.3%））

�� The obvious differences are The obvious differences are ““web browsingweb browsing””, , ““browse browse blogblog”” and and ““mobile mobile FeliCaFeliCa ””..
(Figure 4.2.6)(Figure 4.2.6)
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Which functions are often used Which functions are often used other than 
making call and dispatching  and receiving message

☆☆☆☆☆☆☆☆Web browsing☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Game☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Address book☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Alarm clock☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Mobile FeliCa☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Clock☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Camera☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

ChinaChinaJapanJapan
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Users of highUsers of high--grade mobile phones grade mobile phones 

(above the price of 4000 Yuan)(above the price of 4000 Yuan)

Users of high-grade mobile phones are mainly managers.(Figure 4.2.7) 
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Occupation distribution of lowOccupation distribution of low--grade grade 

mobile phone usersmobile phone users

Managers and selfManagers and self--employed laborers are among the lowest ratios of employed laborers are among the lowest ratios of lowlow--grade grade 
mobile phone users;mobile phone users;

Farmers, casual laborers and students are the major lowFarmers, casual laborers and students are the major low--grade mobile phone grade mobile phone 
users.users. (Figure 4.2.8)
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Prices are correlative with different Prices are correlative with different 

groups of peoplegroups of people

Managers,

Freelancers

Students, 
Migrants 
workers

below the price 
of 1000 Yuan 

above the price 
of 4000 Yuan
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Function application status of  different Function application status of  different 

grade mobile phones usersgrade mobile phones users

Between high-grade (above 4000 Yuan) and low-grade (below 2000Yuan) mobile ph
one users, the largest difference is the application of camera；

As reference to function concerning internet, high-grade mobile phone doesn’t show i
ts advantages. 
These facts show that functional variety of mobile phone is not the main factor 

influencing its popularity. (Figure 4.2.9)
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Reasons for changing mobile phoneReasons for changing mobile phone

High-grade: old fashion; unsatisfactory functions
Low-grade: loss ; being broken    (Figure 4.2.10)
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Question 2: How to get information?Question 2: How to get information?

Current newsCurrent news

��In China : TV In China : TV （（75.4%75.4%））,newspapers and magazines ,newspapers and magazines （（60.0%60.0%））, and internet , and internet 
（（51.2%51.2%））;;
�� In Japan :TVIn Japan :TV （（83.1%83.1%））,internet (73.9%), newspapers and magazines ,internet (73.9%), newspapers and magazines （（49.2%49.2%））..

(Figure 4.2.11)(Figure 4.2.11)
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Obtain news through mobile phone Obtain news through mobile phone 

and computerand computer
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Daily Life InformationDaily Life Information

��In China : TV In China : TV （（75.4%75.4%））,  newspapers and magazines ,  newspapers and magazines （（60.0%60.0%））, and , and 
internet internet （（51.2%51.2%））;;
��In Japan : internet In Japan : internet （（75.4%75.4%））, newspapers and magazines , newspapers and magazines （（41.5%41.5%））and TV and TV 
(34.0%). (Figure 4.2.12)(34.0%). (Figure 4.2.12)
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Obtain daily life information Obtain daily life information 

through mobile phone and computerthrough mobile phone and computer
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Means for obtaining informationMeans for obtaining information

Japan China
TV ☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Newspaper ☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Computer☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆ ☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

Mobile Phone☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆ ☆☆☆☆☆☆☆☆
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Additional remarksAdditional remarks：：：：：：：： Ages difference Ages difference 
status on using internet to obtain current status on using internet to obtain current 

newsnews

55.6%

65.7%

50.2%

30.8%
25.0%

0.0%

68.8%

78.0% 75.6% 76.9% 75.3%

66.7%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

under 20 20-30 30-40 40-50 50-60 over 60

China
Japan



54

Additional remarksAdditional remarks：：：：：：：：Ages difference Ages difference 
status on using internet to daily life  status on using internet to daily life  

informationinformation
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Findings:Findings:
�� The percentage is higher in Japan than in China  The percentage is higher in Japan than in China  

to obtain information by internet.to obtain information by internet.

�� Obviously the percentage to obtain information Obviously the percentage to obtain information 
by internet is reduced among those who are by internet is reduced among those who are 
above 60 in China.above 60 in China.

�� The technology gap between the two countries is The technology gap between the two countries is 
responsible for the above differences.responsible for the above differences.
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Question 3: Why are children equipped Question 3: Why are children equipped 

with mobile phones?with mobile phones?

In China: Parents and children can easily contact with each otheIn China: Parents and children can easily contact with each other(50%); Parents can r(50%); Parents can 
easily get contact with their children ( 44.2%)Children can  coneasily get contact with their children ( 44.2%)Children can  contact with their family tact with their family 
and friends and friends （（40.4%40.4%））. . 

In Japan: Mobile phone acts as an award for entering a higher sIn Japan: Mobile phone acts as an award for entering a higher school chool （（34.1%34.1%））; ; 
Children can inform or be informed when in danger Children can inform or be informed when in danger （（31.9%31.9%））; Children often take ; Children often take 
many additional classes after school many additional classes after school （（31.5%31.5%））. (Figure 4.2.13). (Figure 4.2.13)
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Reasons for buying mobile phones for 
adolescence

☆☆☆☆☆☆☆☆Fashion☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Incentive☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆Contact☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆☆

chinachinaJapanJapan



58

Equipping children with mobile Equipping children with mobile 
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Question 4: When do you feel upset when Question 4: When do you feel upset when 

using mobile phone?using mobile phone?
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Summary of mobile phone functionsSummary of mobile phone functions

Voice call, textVoice call, textChinaChina

Camera, Camera, 
Web browsingWeb browsing

JapanJapan

texttext（（seldomseldom））ChinaChina

Web browsingWeb browsing（（oftenoften））JapanJapan

Including less Including less 
informationinformation

ChinaChina

Including more Including more 
informationinformation

JapanJapan

Text messages , Play Text messages , Play 
gamesgames

ChinaChina

PDAPDAJapanJapan
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ile p

h
o

n
e

Functions

Obtaining 
information

Information 
security

Children

Mobile 
terminal

Communic
ation  tool 
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4.2.3 N4.2.3 Negativeegative effects of mobile phoneeffects of mobile phone
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Question 1: Means for receiving swindle Question 1: Means for receiving swindle 

informationinformation

�� In China:41.7% receive swindling texts; 36.4%  receive swindle cIn China:41.7% receive swindling texts; 36.4%  receive swindle calls; alls; 
33.4% never receive swindle information, 33.4% never receive swindle information, 

�� In Japan: 84.3%  never do so;4.1% and 4.3%  receive swindle textIn Japan: 84.3%  never do so;4.1% and 4.3%  receive swindle texts s 
and swindle calls separately. (Figure 4.2.14)and swindle calls separately. (Figure 4.2.14)
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Mobile phone and swindle Mobile phone and swindle 

informationinformation
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FindingsFindings

�� RealReal--Name Registration Problem in China. Name Registration Problem in China. 

�� However  can problems be solved by implementing realHowever  can problems be solved by implementing real--

name registration rule?name registration rule?
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Question 2: Care about adolescent users Question 2: Care about adolescent users 
of mobile phoneof mobile phone
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Restriction methodsRestriction methods？？？？？？？？

�� In China: about 46.2% parents limit childrenIn China: about 46.2% parents limit children’’s communication objects; 34.6.2% s communication objects; 34.6.2% 
Chinese parents limit childrenChinese parents limit children’’s communication time and fees.s communication time and fees.

�� In Japan: about 55.6% parents limit childrenIn Japan: about 55.6% parents limit children’’s communication fees; 29.4% limit s communication fees; 29.4% limit 
childrenchildren’’s behavior. (Figure 4.2.15)s behavior. (Figure 4.2.15)
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Care about Care about adolescentadolescent users of mobile users of mobile 

phonephone
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SummarySummary
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Chapter 4 Summary of the researchChapter 4 Summary of the research

communication communication 
tooltool

mobile societymobile society

high tech transferhigh tech transfer

Japan：clearly in separating public 
from private interests

China：take both public and private 
interests into account

Japan：Mobile terminal

China：Communication tool

As a high tech product, mobile phone  is 
transferred to different social environment 
and technology environment, it will bring 
into different technology function and 
social effect.
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We can see We can see ：：
�� critical influence on Chinese society and its critical influence on Chinese society and its 

characteristics.characteristics.
�� great effect of China on Mobile phone industry great effect of China on Mobile phone industry 

developments in the futuredevelopments in the future
�� diverse problems in the course of integration of global  diverse problems in the course of integration of global  

economyeconomy and and technologytechnology. . 
�� Back to our research Back to our research ——essential and significantessential and significant


