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“Lifestyle” Overview

Background to the theme
There were several significant changes to the Japanese mobile 

phone market during 2006.  

 The largest of these was the introduction on October 24th of 

MNP (mobile number portability). Previously, if users changed  

their mobile network operator, they would have to change their 

phone number and mobile e-mail address. With the introduction 

of MNP, however, customers are now able to change mobile net-

work operator without losing their mobile phone number, al-

though their mobile e-mail address will still change. This re-

moved one of the major restrictions on changing mobile network 

operator, and allows users to freely select from among the mo-

bile network operators on offer. The introduction of MNP is ex-

pected to introduce further fluidity into the Japanese mobile 

phone market, which is already considered mature. 

 The second such change took place on April 1st, with the in-

troduction of one-seg broadcasting. One-seg broadcasting in-

volves receiving terrestrial digital TV broadcasts over mobile 

phone and other devices. Alongside the introduction of one-seg 

broadcasting, there has been a swift increase in the number and 

type of compatible handsets available, and it is thought that this 

function will continue to grow in popularity. 

 The third change was the introduction of mobile phone hand-

sets specifically targeted at children and the elderly, which has 

broadened the range of mobile phone users. A wide range of 

child-friendly handsets and handsets suitable for elderly people 

were introduced to the market in 2006, and these people who 

had not previously been mobile phone users are creating new 

categories of user, which are drawing attention of the market. In 

particular, for child-friendly mobile phones, new categories of 

function and service for mobile phone, such as GPS (location in-

formation) and emergency alarm functions for safety and crime-

prevention, are being introduced and developing. 

Attributes of the theme, and specific topics
As for the features of the 2006 survey and the topics dealt with 

in this chapter, descriptions are made according to the results of 

the 2006 survey into the changes listed above in “Background to 

the theme.” 

 Concerning the first significant change, MNP, survey results 

show that more than 60% of users are already aware of and un-

derstand MNP. More than 10% of people who have not yet used 

MNP say that they intend to do so in the future, mostly because 

it allows them to select and change over to their mobile network 

operator of choice. 

 With regard to the second significant change, one-seg broad-

casting, the 2006 survey into general mobile phone use found 

that 3.3% of mobile phone users are already using one-segment 

broadcasting services. As compatible handsets increase, it is as-

sumed that the number of users will continue to increase gradu-

ally. The results of our survey show that the majority of users’ 

reason for wanting to use one-segment broadcasting is to pass 

the time while away from home, and it is anticipated that one-

seg mobile phones will become established as a new media 

tool. 

 The third major change which has occurred is that of the in-

creased use of mobile phones by children and elderly people. 

The proportion of people over the age of 60 who own  mobile 

phones has grown significantly. Among older people, many us-

ers seem to be  attracted to mobile phones because they allow 

them to contact friends and family at any time and from any loca-

tion. At the same time, many older users find the functionality of 

mobile phones difficult to master. In contrast, younger people 

show high rate utilization of mobile phone functions, services 

and contents, and appear to be fairly proactive in using the mo-

bile phone.

Future predictions
With the changes listed above occurring in 2006, the year repre-

sented a further maturation of the mobile phone market.  In the 

future, based on the changes occurring in 2006, the following 

developments can be predicted.

 Firstly, MNP will allow further fluidity in the mobile phone 

market, as a result of which mobile network operators will be 

subject to additional competition. This will cause mobile net-

work operators to clarify their features in various policies such 

as fees and services. Already in early 2007, we have seen mobile 

network operators introducing measures such as fixed price for 

calling other users of the same mobile network operator, and 

several mobile network operators are meeting the challenge of 

one-seg broadcasting with an increase in the number of compat-

ible models.

 In the future, the role and importance of mobile phones in 

people’s lifestyles is expected to increase even further. The Mo-

bile FeliCa (Osaifu-Keitai) is one example of this. The results of 

our survey show that many people using Mobile FeliCa use it as 

a form of electronic money, indicating that mobile phones are in-

creasingly being used as a means of payment.

 It has also been decided that from April 2007, mobile net-

work operators are required to make their mobile phone hand-

sets capable of notifying its location when making an emergency 

call.  This is a clear indication of the way in which mobile phones 

are becoming a tool and infrastructure to protect and offer safe-

ty to users, not only children. 

 In the future, mobile phones will not only play the conven-

tional roles of offering communication between people via voice 

calls and mobile e-mail, but they will also offer increased conve-

nience and safety to users.  Further diversification in roles and 

functions is to be expected. 

2-1-1 Transition of Mobile Media Use
Key Words

Mobile phones have already established themselves as a necessary item for our daily lives, but 

the introduction of one-seg broadcasting and mobile number portability (MNP) in 2006 has result-

ed in new trends both among users and mobile network operators. This section offers basic survey 

results into the number of mobile phone contracts in existence, the state of mobile phone 

ownership across different age groups, trends in charges and usage costs, awareness of MNP, 

etc., and focuses on changes from the previous year and new trends.

■ Lifestyle and habits ■ Flat-rate ■ Fee 

plans ■ Renewal discounts ■ Family dis-

counts ■ SMS

2-1-2 Widespread Mobile Phone Use
Key Words

The mobile phone has evolved from being merely a means of communication through voice calls and 

mobile e-mails, to offering photography, music, games and other functions and services that support 

people’s daily lives. This section analyzes the type of contents being used, and along with detailed 

survey results, considers trends regarding Mobile FeliCa (Osaifu-Keitai), one-seg broadcasting, and 

separation of usage of  mobile phones and dedicated equipments.

■ Life assistant functions ■ Blogs ■ SNS ■ 

Mobile FeliCa (Osaifu-Keitai) ■ Electronic 

money ■ Point card ■ Commuter tickets ■ 

Credit card ■ Spare time ■ Convergence of 

and partnership between broadcasting and 

communications

2-1-3 Age-dependent Mobile Phone Use
Key Words

Over the past few years, the ownership rate of mobile phones by children and elderly people has in-

creased significantly, although these age groups use mobile phones in significantly different ways. 

The contents used, the situations in which these are used, charges incurred and reasons for wanting 

to use a mobile phone are all indicated and analyzed as part of our diverse survey results, and the 

“digital divide”, which is a typical problem among elderly people, is discussed, along with the issue of 

demands for easy to use handsets.

■ Packet flat-rate ■ Photography ■ GPS ■ 

Child-friendly mobile phones ■ Location in-

formation ■ Digital divide ■ Family ■ Com-

munication
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Note 1: Communications Usage Trend Survey
Survey carried out every year since 1990, with the intention of understanding the 
status of utilization of telecommunications and broadcasting services by households, 
members of the households, places of work and corporations.

Note 2: Handset-type
Indicates a common mobile phone or PHS unit, not a data card terminal, which is 
capable of voice calls.

Note 3: Packet flat-rate systems
A pricing system that allows the payment of a fixed packet charge for e-mail or 
Internet use on a mobile phone, regardless of the quantity of data uploads and 
downloads. At present, packet flat-rate services also exist that allow quantitative 

increases in the cost of data uploads and downloads up to certain levels. In addition 
to packet flat-rate services, there are also flat-rate voice call service plans.

2-1-1
Transition of Mobile Media Use

Number of subscribers of mobile phones contin-
ues to increase year on year
As shown in appendix 2-1-01, according to the Telecommunica-

tions Carriers Association, the number of subscribers of mobile 

phones (including PHS) grew to 99.8258 million in December 

2006. The comparison year on year has changed significantly, 

with a decline being recorded each year between 1997 and 2005, 

but a turnaround in 2006, during which a rise was recorded.

 The percentage of households owning mobile phones, ac-

cording to the statistics on trends (each year’s results of the mail 

survey) in information and communications equipment owned by 

households in the Household section of the “Communications 

Usage Trend Survey 2005 (note 1)” issued by the Ministry of Inter-

nal Affairs and Communications, as shown in appendix 2-1-02, 

reached 89.6% in 2005, 1.5% lower than the figure recorded in 

December 2004.

 Regarding the percentage of households owning information 

and communications equipment other than mobile phones, the 

proportion of owning personal computers and car navigation sys-

tems had increased, while the percentage owning FAX machines 

and PHS handsets had decreased, in comparison with 2004.

 As can be seen in appendix 2-1-03, the proportion of individu-

als owning mobile phones had fallen year on year according to 

comparative figures in the 2005 survey into general mobile phone 

use and the 2006 survey into general mobile phone use.

 When considered by age group, the proportion of people own-

ing mobile phones over the age of 30 had risen, with particular in-

creases among middle-aged and older people in their 40s and el-

derly people aged 60 and above. At the same time, there was a 

particular drop in ownership among people in their teens, with 

the following factors considered as possible reasons for this. The 

2005 survey into general mobile phone use did not take into ac-

count the region in which respondents lived, but the same survey 

in 2006 aimed specifically to secure collection of responses from 

people living outside the metropolitan area (regional respon-

dents), and therefore categorized respondents by region, and col-

lected a fixed number of responses from each region. For this rea-

son, the results for the 2006 survey have a proportionally higher 

number of responses from the regions than the 2005 survey, 

which could be one reason behind the trend in mobile phone 

ownership among people in their teens.

People who own multiple handsets use them dif-
ferently according to function and service
As stated above, the mobile phone market appears to be reaching 

maturity, but alongside that, it is thought that there is an increase 

nowadays in people owning more than one mobile phone. The 

2006 survey into general mobile phone use revealed that, as 

shown in appendix 2-1-04, approximately 10% of people own 

more than one mobile phone unit (including data card termi-

nals).

 Of these, when people owning more than one handset-type 

(note 2) mobile phone were asked about their differing use, as 

shown in appendix 2-1-05, the largest proportion, or 53.0%, re-

sponded that they “separate phones for private and business 

use.” The next largest group, 25.8%, responded that they “sepa-

rate phones for private use depending on who is being called”. In 

this way, many users appear to have separate mobile phones for 

different purposes or to call different people.

 Interestingly, 15.9% of users responded that they “separate 

phones depending on function / application / content”. Mobile 

network operators and handsets are offering diversified functions 

and services that facilitate differentiation and it appears that an 

increasing number of users are utilizing more than one handset in 

order to be able to switch flexibly between the functions and ser-

vices they want to use.

Mobile phones increasingly becoming a natural 
part of lifestyle and habits
As stated above, with the increase in mobile phone users, the mo-

bile phone market is approaching maturity. So what is the attrac-

tion of mobile phone use to many people? According to the 2006 

survey into general mobile phone use, as shown in appendix 2-1-

06, the most popular responses to this question relate to the abil-

ity a mobile phone gives the user to contact others regardless of 

time and place, such as “allows me to make emergency contact at 

any time from anywhere”, “allows me to receive communication 

from others at any time, anywhere”, and “allows me to easily con-

tact my friends and family”.

 At the same time, a significant number of users responded 

that the attraction of a mobile phone to them was the fact that it 

“allows me to use a single handset for various purposes”, “allows 

me to make use of my spare time”, and “allows me to look things 

up at the moment I am thinking about them”.

 Appendix 2-1-07 shows the results of a survey into the aware-

ness of respondents of their thoughts after beginning to use a 

mobile phone. If we add together the number of respondents who 

said that they “often think so” or “sometimes think so”, approxi-

mately 80% of users said they “developed a sense of security at 

the thought that I can contact people at any time”. Many users 

also responded with similar feelings, indicating that they “feel in-

secure if I forget my mobile phone when I go out” or “feel incon-

venienced if I forget my mobile phone when I go out”.

 From this, it can be seen that the role played by mobile 

phones, while based around the functions of voice calls and com-

munications, is not restricted only to these areas. It could be said 

that mobile phones now play an important part in people’s life-

style and habits.

Monthly charges showing slightly downward trend
In terms of the monthly charges paid by users of mobile phones, 

compared with the results generated in the 2005 survey into gen-

eral mobile phone use, it appears that the number of people pay-

ing high monthly charges has dropped, while the number paying 

medium or low monthly charges is increasing. Specifically, as 

shown in appendix 2-1-08, there are fewer users paying 10,000 

yen or more per month, and increasing numbers paying between 

1,000 - 3,000 yen, and 3,000 - 5,000 yen.

 The breakdown of monthly charges shows, as in appendix 2-1-

09, that the charges for packet communication have not changed 

significantly from last year. While the sector between 3,000 - 5,000 

yen has grown slightly, the proportion of users in the 5,000 - 20,000 

yen bracket has dropped. The background to this, as mentioned 

later, is thought to be the increasing uptake by users of packet dis-

count services such as packet flat-rate systems (note 3).

Appendix 2-1-01 Numbers (and its trend) of subscribers of mobile phones (including PHS)
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Source: Created with data from Telecommunications Carriers Association Website
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Note 4: SMS
Short Messaging Service. Allows short text messages to be sent and received by 
mobile phone.

 As shown in appendix 2-1-10, the distribution of expenditure 

on paid content was approximately the same as during the previ-

ous year. There was a slight rise in the proportion of users in the 

0 - 100 yen bracket, accompanied by a slight fall in the proportion 

of users in the 300 - 500 yen and 500 - 1,000 yen brackets. One 

reason for this is thought to be the fact that, as a result of the in-

creasing percentage of elderly users, the proportion occupied by 

the users of expensive paid contents in the mobile phone users 

as a whole has now become smaller.

Utilization of charge discount services
A range of fee plans have been introduced over the past few 

years, including discount services and flat-rate plans, and the 

state of their utilization is shown in appendix 2-1-11.

 Almost all (95.5%) users overall take some kind of discount or 

flat-rate service. Among such services, more than 70% of users 

partake in renewal discounts or family discounts.

 The next most popular discount service is the packet flat-rate 

discount service, with 33.4% of users utilizing it. In the previous 

year’s survey, 25.4% of users took a packet flat-rate discount ser-

vice, demonstrating that almost 10% of users have signed up for 

this service in the past year, and indicating that it is becoming 

more widely used.

More than 60% of users understand MNP, just over 
10% show an inclination to use it
Mobile Number Portability, or MNP, which allows a user to mi-

grate to another mobile network operator but keep his or her own 

mobile phone number, began on October 24th, 2006. MNP was 

expected to have a significant influence on mobile phone usage 

trends, such as switching to different mobile network operators 

or handsets. In reality, how has this service been received by mo-

bile phone users?

 According to the 2006 survey into general mobile phone use, 

as shown in appendix 2-1-12, at the point at which the survey was 

taken (December 2006) 3.0% of users had used MNP, while 61.9% 

of users said that they were well aware of the details of the ser-

vice, giving a total of well over 60% of users who understood 

MNP. If we add the proportion of users who had heard of MNP, 

this shows that almost all users were aware of MNP.

 As shown in appendix 2-1-13, when asked if they thought they 

may use MNP at some point in the future, 13.1% of users who 

have not used MNP yet responded that they “are very likely to 

use” or “are somewhat likely to use” the service in the future.

 When respondents who either had used or expressed the in-

tention to use MNP in the future were asked for their purpose in 

using the service, as shown in appendix 2-1-14, 74.4% responded 

that it gave them the opportunity to “switch to a mobile network 

operator of my choice”. There were also a significant number of 

respondents who said they wanted to “change to the same mo-

bile network operator as the rest of my family” or “change to the 

same mobile network operator as a friend or partner”.

 This shows that mobile phone users have seen the potential 

for MNP to meet the need to bring one’s own mobile phone in line 

with those used by people the user is in contact with (family, 

friends, partners etc.). The background to this appears to be the 

recognition by users of the benefits of reduced charges, such as 

being applicable for family discounts, and the advantages of us-

ing the same mobile network operator or handsets (e.g. SMS) 

(note 4). MNP is expected to have an effect on the type of sub-

scription and utilization of mobile phones undertaken by users.

Appendix 2-1-02 Household ownership of main information and communications equipment (trends)
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Source: Created with data from Household section of Communications Usage Trend Survey 2005, Ministry of Internal Affairs and Communications

Appendix 2-1-03 State of ownership of mobile phones by age group (comparison with previous year)
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Source: 2005 survey into general mobile phone use, 2006 survey into general mobile phone use

Appendix 2-1-04 Number of mobile phone handsets owned
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
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Appendix 2-1-06 Attractiveness of mobile phones felt by users (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-05 Reaso ns for separation of use of multiple handset-type mobile phone units among users owning more 
than 1 unit (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of multiple mobile phone / PHS handsets (not including data card terminals)

Appendix 2-1-07 Impressions on starting to use a mobile phone (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-09 Monthly packet charges
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Source: 2005 survey into general mobile phone use, 2006 survey into general mobile phone use * Respondents are those who are paying for mobile 
phone / PHS services

Appendix 2-1-08 Monthly charges for mobile phone use (total)
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Source: 2005 survey into general mobile phone use, 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
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Appendix 2-1-12 Awareness / use of MNP
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-10 Monthly charges for paid content
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Source: 2005 survey into general mobile phone use, 2006 survey into general mobile phone use * Respondents are those who are paying for mobile 
phone / PHS services

Appendix 2-1-11 Discount services and fixed price plan service use (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-13 Inclination to use MNP
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Source: 2006 survey into general mobile phone use *Respondents are people who have never used MNP

Appendix 2-1-14 Purpose of using MNP
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Source: 2006 survey into general mobile phone use *Respondents are people who had already used or intend to use MNP
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Note 5: Blogs
A type of web service, which utilizes a content management system (CMS), allowing 
individuals' diaries and other information to be communicated, updated, etc. At the 
end of March 2006, a survey by the Ministry of Internal Affairs and Communications 
stated that the number of blogs in Japan had risen to 8.68 million.

Note 6: SNS
Social Networking Service. A community-type membership system. In Japan, well-
known examples include mixi (founded in 2004), Mobage-town (for mobile phone use 
only, operated by DeNA since February 2006. includes game sites). At the end of 
March 2006, a survey by the Ministry of Internal Affairs and Communications stated 
that the number of SNS users in Japan had reached 7.16 million.

2-1-2
Widespread Mobile Phone Use

Increasing use of life assistant functions / blogs / 
SNS-related functions
As shown in appendix 2-1-15, when looking at the functions and 

services utilized on mobile phones, over 90% of users utilize 

voice calling, receiving e-mail, and sending e-mail, which are the 

basic functions and services of communication handsets. This re-

sult is similar to results in the 2005 survey into general mobile 

phone use.

 The next most popular services are the camera (photogra-

phy), clock, alarm clock and calculator function ̶ all examples of 

life assistant functions ̶ and all of which have increased since 

the 2005 survey into general mobile phone use.

In addition to this, it is noticeable that both the browsing of and 

posting articles to blogs (note 5) and SNS (note 6) has increased, 

and the number of people using them through their mobile 

phones seems to be increasing.

 Further, there was a significant rise in the number of people 

using mobile phones for “reading bar codes or QR codes” and 

“playback of music”, in comparison with the 2005 survey into 

general mobile phone use, indicating significant increases in the 

use of these functions.

Increasing acceptance of content use
As shown in appendix 2-1-16, the most popular contents used on 

mobile phones are “weather forecast” and “music (Chaku-Uta, 

Chaku-Melo)”, with more than 30% of users taking advantage of 

these. The next highest-ranking contents were “news” and “pub-

lic transport connection information”, which scored more than 

20% each.

 When asked at what times they accessed mobile content, as 

shown in appendix 2-1-17, more than 50% of users responded 

that they did so “while waiting (for a train or bus, or for people)”, 

or “during free time at home”. The next most popular response, 

with just fewer than 50% of respondents, was “while on a train or 

bus”.

 These results demonstrate that accessing content from a mo-

bile phone is becoming more and more established as an activity 

in a range of locations — from home to outside — and is accept-

ed within people’s day-to-day lives.

Mobile FeliCa (Osaifu-Keitai) — a market expect-
ed to show significant expansion
Appendix 2-1-18 shows the current state of use, and results of a 

comparison in attitudes relating to the future use, of Mobile Feli-

Ca (Osaifu-Keitai) (note 7).

 The current state of use indicates that there are a large num-

ber of users of electronic money — over 90% of respondents. The 

next highest proportion of users used the function for ticketing of 

movies or events, or for checking in for flights.

 On the other hand, among those who answered that they had 

intentions to use Mobile FeliCa in the future, the highest propor-

tion of respondents answered that they anticipated using it for 

electronic money functions, with equal numbers of respondents 

saying they would use the technology for movie and event ticket-

ing and as a point card.

 In 2006, various services that allow Mobile FeliCa to be used 

to pay for tickets on trains and buses, including commuter tick-

ets, were rolled out (e.g. Mobile Suica), as well as some credit 

card type services (e.g. NTT DOCOMO’s DCMX). A large proportion 

of users showed an inclination to use these services in the future, 

indicating good potential for growth in numbers of users.

 As these services are expanded, and the numbers of handsets 

that are compatible with Mobile FeliCa increase, it is conceivable 

that the use of Mobile FeliCa in actual shops and other outlets 

may also increase. If this happens, it can be anticipated that the 

mobile phone will become a more and more important tool in the 

Note 7: Mobile FeliCa (Osaifu-Keitai)
Mobile phone equipped with contactless IC cards called FeliCa. Osaifu-Keitai can be 
used as electronic money, a membership verification, or commuter ticket.

Appendix 2-1-15 Functions / services used on mobile phones (multiple answers)
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Source: 2005 survey into general mobile phone use, 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
* Shows all categories used by more than 5% of 

respondents as of December 2006

 References Cross Reference

● Life assistance functions
 ➜ 2-4-2

● Blogs
 ➜ 2-2-4

● SNS
 ➜ 2-2-4
 ➜ 2-3-3
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Note 8: One-seg broadcasting
A terrestrial digital broadcasting service, which is aimed for reception by mobile 
phone handsets. Usually, terrestrial digital television broadcasts are divided into 13 
segments, but just one of these segments is allocated for broadcast to mobile 
terminals, hence the name “one-seg” (1 segment).

support of payments and commercial transactions.

Increased use of one-seg broadcasting as a new 
media
One-seg broadcasting (note 8) began on April 1st, 2006, with the 

purpose of broadcasting for receipt on mobile phones and other 

mobile handsets. At the time, there were few handsets that were 

compatible with the technology, but between the end of 2006 and 

the beginning of 2007, there was an increase in the number of 

compatible handsets, and one-seg is hotly anticipated to be a 

fast-growing service in the future.

 When asked about under what circumstances they watch one-

seg broadcasts, the largest proportion of users in the 2006 sur-

vey into general mobile phone use responded, as shown in ap-

pendix 2-1-19, that they used the service to “watch TV without 

any purpose, just to fill up time while I am out and about”. This 

was the response given by more than 70% of people indicating an 

inclination towards using the service. Just fewer than 60% of us-

ers responded that they “watch TV programs that I don’t want to 

miss while I am out and about”, “watch TV while out and about to 

gain information about the weather or typhoons, or about traffic 

or public transportation”.

 This indicates that most users are envisioning one-seg broad-

casts as something to use mainly when they are out and about. 

Prior to the introduction of one-seg, users tended to send e-mail 

or browse Internet content to fill up spare time while away from 

Appendix 2-1-16 Content most used on mobile phones (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
*Shows all categories used by more than 5% of respondents

Appendix 2-1-17 Situations in which mobile phone contents are used (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of content, using them on mobile phones / PHS

Appendix 2-1-18 Mobile FeliCa functions that have been used (by those who have experience of using Mobile FeliCa) and 
are intended to be used in the future (by those who intend to use Mobile FeliCa) (multiple answers)
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Source: 2006 survey into general mobile phone use * Data collected from people with experience of using Mobile 
FeliCa or those with inclination to use in future.
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the home or workplace, but the introduction of one-seg means 

that the mobile phone can now be used as a much broader media 

tool. In addition to this, with the increase in the number of one-

seg users, it is likely that the broadcasting services of television 

will increasingly partner with the communication services offered 

by mobile phones, in order to create new services (services of-

fered through convergence of and partnership between broad-

casting and communications).

The possibility of parallel or separated use of mo-
bile phones and dedicated equipment within the 
areas of gaming, etc. to progress
As mentioned above, there is a range of functions and services in 

which users are increasingly using mobile phones, and two prom-

inent examples of these are the areas of gaming and music. In 

both the areas of games and music, attractive dedicated termi-

nals are being rolled out at a fast pace by manufacturers — for ex-

ample the Nintendo DS and the Sony PSP for gaming, as well as 

the iPod for listening to music, all of which have increasing num-

bers of users. As shown in appendix 2-1-20, the proportion of 

people owning portable music terminals or portable game ma-

chines is lower than the number of people owning mobile phones, 

although it is higher than the number of people owning mobile 

PCs or PDAs.

 From the perspective of communications carriers, it may ap-

pear as though the dedicated terminals are a competitor to mo-

bile phones, but how are the consumers seeing the market?

 According to the results of the 2006 survey into general mo-

Appendix 2-1-19 Situation in which one-seg TV broadcasts are used on mobile phones (multiple answers)
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Source: 2006 survey into general mobile phone use * Respondents are those who show inclination to watch TV broadcasts such as one-seg 
via mobile phones

Appendix 2-1-20 Status of ownership of other mobile handsets alongside mobile phones
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Source: 2006 survey into general mobile phone use

bile phone use, as shown in appendices 2-1-21 and 2-1-22, the 

majority of users who own (or anticipate owning) both a mobile 

phone and a dedicated terminal for either music or games tend to 

use the dedicated terminal for the purpose of playing games or 

listening to music.

 However, there was a significant proportion of users, espe-

cially users of portable game machines, who responded that they 

separate the use of mobile phone and dedicated terminal de-

pending on the software. When added to the proportion of re-

spondents who said that they decided which one to use depend-

ing on how they feel, this gives a total of 50% of users who use 

separate terminals for games, and 20% who use separate termi-

nals for music.

 These results show that users tend to be increasingly flexible 

in their awareness of swapping between dedicated terminals and 

mobile phones depending on the software and the situation, par-

ticularly in the realm of gaming. At the same time, in the realm of 

music, although not so many users are intending to use separate 

terminals at present, there is a possibility that, as it is with gam-

ing, increasing numbers of users may start to separate the use of 

mobile phone and dedicated terminal, if music services for mo-

bile phones become more enhanced.

 References Cross Reference
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Appendix 2-1-21 Differential use of mobile phones and portable game machines
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Source: 2006 survey into general mobile phone use * Respondents either use mobile phone and portable game machine, or have 
inclination to do so

Appendix 2-1-22 Differential use of mobile phones and portable music terminals
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Note 9: GPS
Global Positioning System. Use of artificial satellites to give location information 
throughout the earth. Widely used for navigational aid for ships and airplanes, and 
car navigation systems.

2-1-3
Age-dependent Mobile Phone Use

85% of people purchase their own mobile phone 
handsets
When looked at by age group, as mentioned in section 2-1-1 

(“Transition of Mobile Media Use”), and as shown in appendix 2-

1-03, there has been an increase in percentage of owning mobile 

phones for people in the mid to older age brackets.

 At this point, we wish to draw attention to the method by 

which people purchase mobile phones. As shown in appendix 2-

1-23, 84.6% of mobile phone users purchase their handsets them-

selves. Only 62.2% of users in their teens, however, purchase 

their mobile phones themselves. As shown in appendix 2-1-24, 

more than 90% of respondents in their teens who said they did 

not purchase their own phones had a mobile phone purchased for 

them by their parents. From these figures we can see that more 

than 30% of teenagers have their mobile phones purchased by 

their parents.

 For respondents in their 20s, while fewer people had mobile 

phones purchased for them than those in their teens, a significant 

number of these respondents still had mobile phones purchased 

by their parents.

 For respondents in their 60s and above, compared with re-

spondents aged 59 and below, a relatively small proportion had 

purchased their phones by themselves, and in many cases the 

mobile phone had been purchased for them by their children.

 For respondents in their 30s to 50s, the majority who respond-

ed that they had not purchased the phone themselves had had it 

purchased for them either by a spouse or by their workplace.

Many young people are paying high charges
The distribution of monthly mobile phone charges by age group is 

shown in appendix 2-1-25.

 Among users aged 10 to 39, there was a large proportion of 

users in higher charge brackets, with more than 10% of users in 

their 20s and 30s spending more than 10,000 yen per month. On 

the other hand, users in their 60s and over had much lower 

monthly charges than other groups. 4.4% of users spent less than 

1,000 yen per month, and approximately 40% of users spent less 

than 3,000 yen per month, giving a relatively large section of us-

ers in the lower charge bracket.

 In addition, with respect to the distribution of packet charges, 

as shown in appendix 2-1-26, users in their teens and 20s tend to 

spend a lot on this area, while as the age of users rises, their 

spending in this area falls. Appendix 2-1-27 shows the distribu-

tion of users of packet flat-rate plans, and it is shown here that a 

large percentage of young users who are paying high packet 

charges seem to be utilizing packet flat-rate service.

 As shown in appendix 2-1-28, which illustrates the distribu-

tion of paid content users, the majority of people paying high 

charges on these services are aged between 10 and 39, with 

younger people spending more money on such services.

 And in appendix 2-1-29, the results of a survey into users’ 

sense of how expensive their services are, we see that a high pro-

portion of users in their 20s and 30s, who pay higher charges for 

mobile phone use, seem to feel that their charges are high (com-

bination of those responding “definitely feel so” and “feel so to a 

certain extent”). At the same time, when compared to users in 

other age brackets, a particularly low proportion of the users 

aged 60 and above, whose average charge is low, feel that their 

charges are expensive.

Young people using a range of functions and ser-
vices, and increasing use of GPS services by ele-
mentary school students
A comparison of the use of functions and services on mobile 

phones between young users (users in their teens and 20s) and 

older users (those in their 50s and 60s) shows, as illustrated in 

appendix 2-1-30, that all functions and services are used more by 

young users than older users.

 Within the bracket of young users, those in their teens use 

most services and functions more than those in their 20s. This 

demonstrates that in terms of a range of functions and services, 

users in their teens are making the best use of them.

 With respect to older users, a differential can be seen even be-

tween users in their 50s and users aged 60 and above, in terms of 

the functions and services used. In particular, there was a differ-

ential of more than 15% between the two age groups in terms of 

“web browsing”, “sending photographs taken with a mobile 

phone“ and “use of Chaku-Melo and Chaku-Uta”. These services 

all require a sign up for Internet access via a mobile phone, and 

this demonstrates that use of the Internet by users over the age of 

60 is relatively low in comparison with that by users aged in their 

50s.

 In terms of use of mobile phones by children aged from 3rd 

and 4th grade of elementary school to high school age, as shown 

in appendix 2-1-31, a large proportion of respondents used the e-

mail and camera / photography functions. Furthermore, Internet 

functions, Chaku-Uta and music downloads also scored highly, 

with those two functions being used mainly by junior high school 

and high school students, with its use by elementary school stu-

dents making little progress.

 In terms of notable trends in other areas, a high proportion of 

elementary schoolchildren compared to junior high school and 

high school students, used GPS (note 9), scoring 31.5% in the 

bracket of 3rd and 4th grade elementary schoolchildren. Many re-

cently released child-friendly mobile phones include location in-

formation function as one of their crime-prevention functions, 

and users (parents) are said to have much interest in such func-

tions. These are assumed to be the reasons why the use of GPS 

functions by elementary schoolchildren is rising.

Young people using an increasing range of con-
tents
A comparison of the use of mobile content by young and older us-

ers is shown in appendix 2-1-32. This shows that young users uti-

lize almost all content more than older users.

 The following trends can be seen among users in their teens. 

This group has a rate of usage higher than 15% more than the 

overall average in the areas of music (Chaku-Uta, Chaku-Melo), 

games and search engines, among others. These functions can be 

seen, therefore, as ones being utilized in an especially progres-

Appendix 2-1-23 Persons purchasing a mobile phone, by age group
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
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sive and positive manner by mobile phone users in their teens, 

among all age groups. As shown in appendix 2-1-26, users in their 

teens pay the highest packet charges, and the fact that they are 

heavily using content such as games and music could be one fac-

tor in this. As shown in appendix 2-1-27, however, an increasing 

number of users in their teens are now using packet flat-rate 

plans, and these plans provided by the mobile network operators 

are expected to be enhanced more in the future, so it remains un-

certain whether this trend may continue or not.

 The older user groups have a generally low rate of usage of 

content, although their utilization of sports results / reporting in-

formation is almost equivalent to the overall average, and the fig-

ure for the over 60s group is almost the same to that for the group 

in their teens — the group that is overall so positive regarding the 

use of content. On the other hand, the over 60s group has a level 

of use of games that is much lower than the overall average.

 Appendix 2-1-33 offers a view of the use, by gender and age 

group, of mobile phone EC services (Internet shopping, Internet 

auctions) and financial transactions (Internet trading, mobile 

banking). The rates of usage for each service are relatively high 

for both men and women in their 20s. At the same time, more men 

than women are active in financial transactions (Internet trading 

and mobile banking).

 As shown above, it is clear that the younger user groups are 

using mobile phone content in a broader way. It is thought that 

these user groups will lead the way in the content market in the 

future.

Young people have a high rate of usage in various 
aspects of their daily lives, while older users tend 
to use mobile phones while at home, during free 
time
Appendices 2-1-34 through 2-1-36 show an analysis of the situa-

tions under which various different age groups of mobile phone 

users utilize voice call, e-mail and content services.

 In terms of voice calls, the highest level of response overall 

was “while waiting”, with “during free time at home” coming 

next, with a similarly high rate of response. This was particularly 

high among young users. Young users also scored higher than av-

erage for “while getting ready”, “while studying” and “while rid-

ing a bicycle or motorcycle”. In contrast, older user groups scored 

higher than average for “while shopping”, “while in a car / taxi” 

and “during leisure activities or sports”.

 When asked next about the situations in which they use e-

mail, the largest proportion of respondents said, as with voice 

calls, that they used it “while waiting” and “during free time at 

home”. The young groups scored higher than the overall average 

in most situations. In particular, users in their teens scored quite 

higher than the overall average in the categories “while study-

ing”, “while getting ready”, “while in classes or meetings” and 

Appendix 2-1-24 Person who bought the mobile phone (other than the user), by age group of the user
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Source: 2006 survey into general mobile phone use * Only responses where person other than respondent purchased phone 
/ PHS are counted.

“while riding a bicycle or motorcycle”, among others.

 In regard to content use, there was a concentration of use 

“while waiting”, “during free time at home” and “while on a train 

or bus”, in comparison to responses regarding voice calls or e-

mail. As with the use of e-mail, young users, and particularly 

those in their teens, scored highly in various categories.

 The results given in the 2006 survey into mobile phone use 

among older people, which targeted users aged 55 and above, 

show that for both e-mail use (appendix 2-1-37) and contents use 

(appendix 2-1-38), the highest proportion of users say they utilize 

the services “during free time at home”. This shows different re-

sults to those given in the 2006 survey into general mobile phone 

use, which included user groups in young and middle-aged 

groups. In particular, a significant majority of users in their 70s re-

sponded “during free time at home” when asked about their use 

of e-mail.

In regard to the attraction of mobile phones to dif-
ferent age groups, older people consider the abil-
ity to “contact” others as important, while young 
people regard mobile phones as multi-purpose 
handsets
As shown in appendix 2-1-39, when asked about the attraction of 

mobile phone use, the older user groups gave high importance to 

the ability it gave them to contact and communicate with others 

(“allows me to make emergency contact at any time from any-

where”, etc.). On the other hand, younger users, who also see the 

attraction of being able to contact and communicate with others, 

also give high priority to “allows me to use a single handset for 

various purposes”, “allows me to make use of my spare time” and 

“allows me to look things up at the moment I am thinking about 

them”. In other words, in the case of younger user groups, the 

ability to use various functions and services is an important part 

of the attractiveness of a mobile phone as a tool.

Younger groups concerned about the high charges 
for mobile phone use, while older people are more 
concerned with the phone’s operation and visibility
As shown above, there are some differences between age groups 

in terms of ownership and use of mobile phones. Similarly, there 

are also differences between young and older users when consid-

ering issues relating to mobile phone use.

 As shown in appendix 2-1-40, overall approximately 60% of 

users responded that they were “concerned about the charges” 

when asked about any issues they had relating to their mobile 

phone. This issue on mobile phone charges stands out among the 

others.

 A significant proportion of younger users seemed concerned 

about the high charges for using a mobile phone. It is thought 

that this is because young people often use a range of services 

and contents, and therefore, mainly due to packet charges, their 

phone charges tend to be high.

Appendix 2-1-25 Mobile phone charges, by age group
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Source: 2006 survey into general mobile phone use * Only valid responses (respondents who answered the question 
concerning mobile phone charges) are counted.

 References Cross Reference

0 2 1 0 2 2

E_msw2-1_Lifestyle.indd   21-22 08/11/06   5:55:32 PM



Part II−
Personal

Lifestyle
W

hite Paper on M
obile S

ociety 2007
©

 N
TT D

O
CO

M
O

,IN
C.2007

The Japanese language edition published by N
TT Publishing Co., LTD

.

Part II−
Personal

Lifestyle
W

hite Paper on M
obile S

ociety 2007
A

ge-dependent M
obile Phone U

se 

On the other hand, a comparison of older users and young users 

shows that older users have more issues with areas such as “in-

struction book is difficult to understand”, “operation of the phone 

is complex and I can't remember how to do it”, “buttons are too 

small and difficult to press, numbers and letters on the buttons 

are difficult to see”, and “text is too small on the LCD screen and 

is difficult to read”.

 The results of the 2006 survey into mobile phone use among 

older people, which surveyed users aged 55 and above, shows, 

as shown in appendix 2-1-41, that the biggest issue among this 

group is the fact that the “instruction book is difficult to under-

stand”. Users over the age of 70 seemed to have issues with more 

areas. In particular, older users had a higher than average propor-

tion of respondents agreeing that “there is no one around who 

can show me how to use it”.

 As Internet use grew during the 1990s, the digital divide (note 

10) was often referred to and became a social problem. It could be 

said that nowadays, there is a mobile phone version of the digital 

divide occurring, with older users particularly on the less able 

side of the divide.

 For the past one or two years, mobile network operators have 

begun to provide mobile handsets for elderly people, which are 

made easier to operate and handle. This has encouraged more 

people to use them. As shown in appendix 2-1-42, the designs 

and usability required by older users from a mobile phone include 

particularly high requirements for “a handset that has a plain ap-

pearance and is easy to understand how to use”, and “a handset 

with a large screen and large text”.

 In the future, there will be an increasing need for improve-

ments in the design and operability of mobile phones to ensure 

that older people are increasingly able to use them, and that this 

digital divide is narrowed as far as possible.

20% of elementary schoolchildren use mobile phones, 
and just fewer than 60% want to
Appendix 2-1-43 shows a breakdown of children’s ownership of 

mobile phones and intentions to own mobile phones, by school 

grade. As the grades rise, from elementary school through junior 

high school and high school, the percentage of children owning a 

mobile phone also grows. The number of elementary (3rd and 4th 

grade) children owning a phone has remained at around 20%, al-

though more than 50% would like to own one, meaning that near-

ly 80% of children either own or would like to own a mobile 

phone. As if reflecting this figure, 90% of high school students 

own mobile phones. It is thought that in the future, most of these 

children who now wish for a mobile phone will actually own one 

during their teens somewhere between elementary and high 

school.

 When asked about the reason they began using a mobile 

phone, as shown in appendix 2-1-44, most respondents of junior 

high school or high school age replied that it was “because my 

friends were increasingly using a mobile phone”, “because I 

wanted to be able to e-mail my family and friends from a mobile 

phone”, or “because my close friends had acquired a mobile 

Appendix 2-1-26 Mobile phone packet charges, by age group
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Source: 2006 survey into general mobile phone use * Only valid responses (respondents who answered the question concerning 
mobile phone charges) are counted.

Note 10: Digital divide
A gap that occurs between people who are able to utilize skills and abilities in relation 
to personal computers, Internet and other information technologies, terminals and 
related services, and those who cannot.

phone”. For junior high school and high school students, commu-

nication and relationships (with friends and family) were signifi-

cant factors in their decision to get a phone.

 In comparison with junior high school and high school stu-

dents, however, the most common motivation for elementary 

schoolchildren to own a mobile phone was “because I began to 

study at preparatory school / take extra-curricular lessons and 

decided I wanted a phone”. A large proportion also responded 

“none of the above, because I was recommended to get one by a 

parent or family member”. It appears that when children start to 

attend preparatory schools or extra-curricular lessons, in many 

cases, their parents wish them to have a phone in order be able to 

contact them or as a crime-prevention measure as they will be 

coming home later, and the children also ask for mobile phones 

because they enable them to make immediate contact with their 

parents at any time.

Appendix 2-1-27 Percentage of users taking a packet flat-rate plan
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Source: 2006 survey into general mobile phone use *Responses by users of mobile phones / PHS are counted.

Appendix 2-1-28 Charges for paid mobile phone content, by age group
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Source: 2006 survey into general mobile phone use * Only valid responses (respondents who answered the question 
concerning mobile phone charges) are counted.
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Appendix 2-1-29 Level to which mobile phone use is considered expensive
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Source: 2006 survey into general mobile phone use * Only valid responses (respondents who answered the question concerning mobile 
phone charges) are counted.

Appendix 2-1-30 Functions / services used by young and older user groups (multiple answers, up to 20th most popular 
response)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-31 Functions / services used by children (children’s answers, multiple answers)

Overall
 (n=1,022)

3rd & 4th grade 
elementary 

schoolchildren
(n=73)

5th & 6th grade 
elementary 

schoolchildren
(n=97)

Junior high 
school students

(n=288)

High school 
students
(n=564)

E-mail 95.7 76.7 87.6 96.9 98.9

Camera / Photographic 81.9 60.3 71.1 85.1 84.9

Internet (ex. i-mode, EZweb) 65.0 15.1 34.0 62.8 77.8

Chaku-Uta / music downloads 57.5 11.0 24.7 58.3 68.8

Video camera 42.5 42.5 25.8 41.0 46.1

Games 41.2 17.8 27.8 35.4 49.5

QR code 17.0 5.5 10.3 15.6 20.4

Dictionary 16.5 12.3 8.2 13.9 19.9

Reading books / comics 8.8 1.4 4.1 5.2 12.4

GPS 7.7 31.5 16.5 4.2 5.0

TV (analog / one-seg) 6.9 2.7 4.1 6.3 8.3

Videophone 4.4 5.5 4.1 4.2 4.4

Osaifu-Keitai (FeliCa) 1.8 1.4 1.0 3.1 1.2

Don't use any of these 1.7 12.3 2.1 1.0 0.5

Source: 2006 survey into mobile phone use among parents and children *Respondents are children using mobile phones / PHS

Appendix 2-1-32 Contents used by young and older user groups (multiple answers, up to 20th most popular response)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS
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Appendix 2-1-33 Status of use of EC / financial transactions over mobile phones, by gender and age group
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-34 Situations in which mobile phone voice calling function is used by young and older user groups (multiple 
answers)
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Source: 2006 survey into general mobile phone use * Respondents are users of voice call function on mobile 
phones / PHS

Appendix 2-1-35 Situations in which mobile e-mail function is used by young and older user groups (multiple answers)

�������（�������）
����������������������（�����）
�����������������（�����）
�����������������（�����）
����������������������（�����）

［%］

�

��

��

��

���

��

�
������

������
�����������������������������������

�
��������������

��������
�

�
����������������������

�
������

����������
��

����
��

������������������������������

�
��������������������

�
�������������

�
���������������

���

�
����������������������������������

�
�����������������

���

�
������������������

�������������
�����������������������������

�
����������������������������������

�
��������������������

�������

�
��������������������������

���������

���

������

���

����

����
����

����
����

����

����

��������

Source: 2006 survey into general mobile phone use *Respondents are users of e-mail function on mobile phones / PHS

Appendix 2-1-36 Situations in which mobile phone contents are used by young and older user groups (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of content on mobile phones / PHS
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Appendix 2-1-37 Situations in which mobile e-mail function is used by older users aged 55 and above (multiple answers)
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Source: 2006 survey into mobile phone use among older people *Respondents are users of e-mail function on mobile phones / PHS

Appendix 2-1-38 Situations in which mobile phone contents are used by older users aged 55 and above (multiple answers)
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Source: 2006 survey into mobile phone use among older people *Respondents are users of content on mobile phones / PHS

Appendix 2-1-39 The attraction of a mobile phone for young and older user groups (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-40 Issues felt by people owning mobile phones, in young and older user groups (multiple answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS0 2 9 0 3 0
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Appendix 2-1-41 Issues felt by people owning mobile phones aged 55 and above (multiple answers)
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Source: 2006 survey into mobile phone use among older people *Respondents are users of mobile phones / PHS

Appendix 2-1-42 Design and usability of mobile phone required by young and older user groups (multiple 
answers)
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Source: 2006 survey into general mobile phone use *Respondents are users of mobile phones / PHS

Appendix 2-1-43 Ownership, and desired ownership, of mobile phones by children, by school grade
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Source: 2006 survey into mobile phone use among parents and children *Responses by parents with children

Appendix 2-1-44 Reason children began using a mobile phone, by school grade (multiple answers)
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Source: 2006 survey into mobile phone use among parents and children *Respondents are children using mobile phones / PHS
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